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MUSIC PRDVAD T TUDON

THE BRIEF

Sam Carmody and his band are working towards becoming a per-
manent part of the music industry, hoping to solidify their place in
the Australian music scene over the next 12 months to 2 years.

They plan to release an EP and hope to raise their profile with
website, t shirt, poster and logo designs.

The current main target market for Sam’s music is young triple j
listeners aged 18-24, but they hope to begin to capture an older,
more intelligent audience.

Visual references include Oh Mercy, Paul Dempsey and The Na-
tional.

Leaning towards a Maritime feel but want to steer clear of Bob Ev-
ans and Josh Pyke comparisons. Though the band has a folky/surf
feel they would like references to this to be subtle.

Pl i ] Tl BT TR Yl M Ve SR B DR ML e TR B e T Ol MWy P T

Wl Al 1] T EEierad e U Sk

R Aged d . BT T BF | FA%T @ pa ik e RSt ot ol e o W el Tre e Bowd Gl
St Aprl M - T Wieila S Howsl Ay

S ey 1 - Db T, Al

Fare Fy be i dides et couid Fou 0 G0 0 Deeider wilf® Ll B Sl Aol TG b be e g

- e o poaie or Fe [ aurcs | durs TP ool T e Undae & Cn”




IS 2RIV T

BROKEN *

SOCIAL
SCENE

FEIST m
NOVEMBER 9TH HOH

BILL CALLAHAN
+BEDROOM

I L1 0=70: 31
CALL APD
& L]
L]
W
-
1

PAVEMENT
BROKEN SOCIAL SCENE

DAND O HORSES
1. S ——

0 Y




IS I PRIV T TN




IKALEE

L )
1 4

CONCEPTS

CLIENT FEEDBACK: S
This idea to be developed as a single cover |- R L e
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MUsSIC PROMW I DN

CLIENT FEEDBACK

Too much of a “mellow, sea-faring, friendly songman vibe.” Would like
to see artwork with a more melancholy, moody feel that reflects a more
complex relationship with the ocean. NO LIGHTHOUSES
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SINGLE L AUNCH

THE BOY IN THE SEA LANES

APRIL 13 // SOLO AT THE MOON

APRIL 16 // INDI BAR
+ special guests minute 36 & deep river collective

APRIL 30 // THE WHITE STAR HOTEL // ALBANY
MAY 1 // CALAMARI'S // ALBANY
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APRIL 30 // THE WHITE STAR HOTEL
MAY 1 // CALAMARI'S ¢+ ALBANY 2011
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