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City Farm is an organic community
garden, education and network

centre. Which promotes healthy urban
environments that are productive and

diverse.

GRO - Project

Perth City Farm website.
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Logo

This logo is more organic and features 
more curves then the previous ones, this 

and friendly tones of the brand.
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-
tential customer notices so they have 

-
tainable, community minded.

These colors do just that, alhough they 
are slightly dark colours they are very 

message of sustainability and depend-
ability. They are inviting but still bring 
to mind the association of  a enviorn-
mentaly friendly and recycle friendly 

brand.
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The colours and style can be easily used for 
other branding itmes as they are quite clean 

and simple, the message of sustainability and 
community is clear and easy to communicate.
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same as the City 

scheme presented 
here. 

This means the 

part of the City 
Farm brand but 
the project itself 
is very present 

and could not be 
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became clear that it had to stand out, it could 

blocking a portion of the cargo bike.

identity using the curly graphic to a higher 
extent then the rest of the branding, this is to 



on top (on the sides) and on the front 
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This box, especially the inside is 

them.
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and sustainability. It should not be 
busy, it doesnt have to prove itself, 
it is clean, it is eco friendly. It’s even 

The shelf is the most competative market for any
packadge, it needs to get its message across quickly, and so 

friendly,
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This box is more community minded 

local, proudly so.
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This is box is also longer then it’s 
other counterpart, it could sit on 

everyones lives. 

One of the reason someone might 
say no to buing a mushroom box is 
that it’s big or cumbersome, but this 

is not the case here.

table, a garden, or in sitting on the 
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the ity scape is a constant reminder 
of their community focus, but 

it isn’t just any community. It is 
the customers community. It is 
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Great For:

Hanging Baskets
Beds & Borders
Pots & Tubs

9822740020

The compost bags need to be fammiliar, no one wants to mess around with it more then they need except maybe hard-
core gardeners, for most people it’s a neccesity not a luxary; the desing reflects it’s simplicity while still making it clear 

thats it’s  environmentally friendly product. The swirl graphic is both a root and a growing blade of grass, it is durability 
and growth.
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PROUD PARTNER 
OF THE GRO 

PROJECT
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Thank You!
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T- 0400993643
a_cat48@hotmail.com


