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LOGO + GRAPHICS
Initial concepts for the logo involved the mushroom-coffee bean hybrid graphic as a 
part of the logo itself, however this proved to lack visual impact as a brand. Instead, a 
purely typographical solution was used and the graphic remained seperate for use in 
packaging and other media.

The logo and graphics for the brand are single colour for easy black and white 
reproduction and cost effectiveness if the client wishes to use a printing methods 
involving one-colour PANTONE or screen printing. 

Brown has been selected because green is overused in the client’s industry, yet brown 
still keeps environmental connotations. It is also gender neutral; it is perceived as 
a masculine colour yet also still appeals to females, particularly ones interested in 
environmental sustainability. These people make up the target demographic of the 
brand.

Another crucial element of branding is the used of raw cardboard as the stock or 
underlying texture wherever the logo is present. This a relatively cost effective stock 
choice and it also creates an aesthetic that strongly appeals to the target demographic.
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WEB + STATIONERY
This is a concept for the home page of a website to be inserted into the existing City 
Farm website. The site would keep all navigation in the top bar and feature a prominent 
‘Contact Us’ prompt for the user in the bottom right hand corner. The primary function 
of the website would be to explain the company and give the user information about the 
products it offers and how to obtain them. 

The web page would also feature the GRO facts from the retail packaging on the 
bottom of the text content panel of all pages in order to keep this element of the brand 
consistent in the user’s experience of GRO. It is strongly recommended that a staff 
image be used in the background in order to attach human faces to the brand and 
make it more personable. 

This is a concept for stationery the company may potentially use. As raw cardboard is 
not a suitable stock choice for a letterhead, instead a recycled paper would be ideal. 

inkjet printer to save on ink costs.

The business card is a standard double sided 90x55mm size with a presence of all 
elements of the branding. Anyone who recieves a business card should be easily 
familiarised with GRO as a brand.
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RETAIL PACKAGING
The retail packaging for the mushroom growing kits would use the same standing box 

than the wholesale packaging designed for the brand, the design would also feature 

packaging. 
 
These GRO facts add an extra element of interaction between the brand and the 
customer by educating them further about sustainability and the use of the product. 
Instructions for use of the product would feature on the back of the box.

The overall colour scheme and style of the retail packaging mimics existing coffee 
branding. Not only does this set the GRO brand apart from existing mushroom farm 
branding, but one method of sale the client may want to consider is negotiating a small 
product sale display at the same local cafes they source the coffee grounds used to 
make the product.

These cafes have strong relevancy to the product and they are also frequented by the 
target demographic for the product. 
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WHOLESALE PACKAGING
The wholesale packaging for the brand is much less decorative than the retail 
packaging available for the same products because decoration is unnecessary. Instead 
there is a primary focus on informing the user of the contents of the packaging. 

A material option for the compost bags could be a hessian sack. This sack would be 
reusable and if the compost is being sold straight from the farm, potentially customers 

the price of buying a brand new one, promoting re-use. This method would also help 
boost returned customer numbers.

alter the size and shapes of the packaging, but the basic idea of simplistic design is 
clear. More information about the content of the product itself is needed to determine 
what can legally be claimed on the packaging (i.e 100% organic, recycled packaging 
etc).
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TRUCK WRAP
The truck wrap is essentially an outdoor advertisement for the brand. However, due to 
the mobile nature of the media it is important to keep the layout simple and clear so 
the information presented can be processed by a member of the public in a very short 
amount of time.

For this reason, the truck/cart wrap mimics the simplistic design of the wholesale pack-
aging for the brand and features phone number and website URL to prompt the public 
to make a connection with the company as well as informing them about the products 
GRO provides.


